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Venturing &

® Principles of Marketing (OHIEI2)
® Principles of Human Resources (QIEXt2I22|)

£
-

® Principles of Finance (X{2-2t2)
1I'_I-E|)

o=

® Principles of Operations Management (22
® Principles of Accounting (Z|AH22])
® Principles of Entrepreneurship (&&£)
® Business Ethics & ESG (22|AY)

® Emerging Topics on Business Information Technologies (BY&E7=2| £/ 0l+%)

® Programming for Business Data Analytics | (R) (H|=L|A C|0|E] 2418 Qst
® Programming for Business Data Analytics Il (Python) (H|ZL|A H0|E 242 /o T2 2% || (IH0| M)
® Statistical Data Analytics (EH/XH|0|E{ 241

® Predictive Analytics (0| Z£4)

® Text Mining (Rl AEDO}0[')

® Visualization and Data Management (A|2}2t2t H|0|E{ E2| 7| X)

® Business Applications of Deep Learning (212{'d2| H|ZL|A &8)
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® SCM/CRM

® Pharm business management (X|2fH}0|Q H|XL|A 22|)

® Product Life Cycle Management for the Pharmaceutical Industry (H|2FAd 1} K| ZAof 22| =)
® Portfolio Management Strategy (ZEZ2|Q OfL|X|HE H2F)

® Global Regulatory Strategy for Pharmaceuticals (222 QI517+&)

® Global PRA Strategy (22 Price/Reimbursement/Access H=F)

A1)

® Business Strategy for BioPharmaceutical Technology (HFO|2X|2F 7| = AList H2F

® Global Outsourcing, Alliance & Partnership Strategy of Pharmaceutical Industry (Qoft% 224 ZHHe)
® Global Supply Chain Management (22 354 2t2))

® Global Licensing Strategy (22 20|44 2)

® Marketing communication skills (OFHEHSL|HO|M AZ)

e Intellectual Property Management Strategy (X| A X{AFE QT2

® Market analysis & case study (A|ZH&4] 5l

® Enterprise valuation, Investment attraction (7|27 FX|E2t 5! EXFRK])
® Pharm Entrepreneurial startup research (M| QftHIX{ & Ated|912)
® Convergence Product Service System research (2%} HEAHAA A L O|4ZE+0|20|D|+ R 5H2| §)

® Technology based Business Model Innovation (7|27 |2t H| X L|A 2 &{4l)

® Capstone Project (HAE TZHE)

e Internship (21E¢])
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H3t:02-2290-1305 O|H|Y : PharmMBA@dongguk.edu

04620 MEEEA| 57 2EE 12 30 S0t P
Tel. 02-2260-8882,8885 Fax. 02-2260-3684

E-mail mba@dongguk.edu

Homepage http://mba.dongguk.edu
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